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THE LATEST AND GREATEST
WITH SOCIAL MEDIA
UPDATES & THE ULTIMATE
GUIDE TO LISTING REELS



SOCIAL MEDIA UPDATES T

Overview ©®

This reel is highly engaging

e Insights Update
o Deeper reel analytics brings new
breakdowns for reach, engagement, and

.., Thisreelis being shown to more people
2 because it's getting more likes than usual from
non-followers.

Views 3,493

Interaction types. L o
o These updates push creators to focus not watehime 1h dom 34s
Interactions 31
just on getting eyes on their content, but on . ,,
holding attention - especially in those
critical opening seconds. porah
1,613
Views
38.8% Fiae

followers

Views over time
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SOCIAL MEDIA UPDATES

Reel insights M ..
< < ( Reel insights
Views over time When people liked your reel
All Followers Non-followers
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This reel e Your typical reel views

Top sources of views s

Feed 58.3% ks

Reels tab 21.0% Shares

Stories 10.0% Comments
Explore 5.6% Saves

Profile 4.2%

Search 0.2% Accounts engaged
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SOCIAL MEDIA UPDATES

e Retention & Skip Rate

o I[nstagram is shifting focus

from views to watch quality.

o Retention measures how long

viewers watch your Reel.

o SKip Rate shows how many
neople scroll past your Reel
oefore or shortly after it starts
olaying. A high skip rate means
your hook isn’t grabbing
attention fast enough.

£ Reel insights

Retention ©
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Skip rate

This reel’s skip rate 50.1%

Your typical skip rate 59.1%

Watch time 1h 24m 30s

Average watch time bsec



SOCIAL MEDIA UPDATES

e Edits App < U Insights &
o New video editing app, RIE — & = = AccoumtO
more user friendly.
o Reels tab is for finding
content to create, not SUTEEe ..‘I.Illl. | I..

Reels views Accounts reached Net followe
8,098 4,684 +4

Overview Comments

Views Accounts reached
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comment/like/share 2,19 1,115
3of 10 Below your average
" Reels Comments All v
O YO u Ca n I m p O rt fro m Skip rate Average watch time
44.92% 7.99s @ Most views Most likes Most col
y O u r | G p r OJ e C t S y m a ke Belowyour average S#5?  Sometimes, you just need to Views
Y-"_ close the laptops... - = 9/23 1,571
. Like rate Share rate ®32 a7 76 N 6 of 10
edits, and export 2.52% 0.49% T
d : | b k | | ) h Below your average Below your average Em :nggsigf;?il:;esc:amatirgs n 1:”28;75
t t t £ f
IreC y aC ) a WI Ou Commen t rate Save rate k-‘ v e e

0.41% 0.00% -b'&r We had a great time at the Views

n eed I n g th I rd - pa rty a—“-‘v"T:-v Newport County... - = 9/14 15?3
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apps (CapCut, etc) t ©® ¢ ©



EDITS APP

Ideas & ft
o () a @
Stickies Reels Audio Collections

|deas Page! This is
like the Reels
section of the app,
but more tailored
to your account
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Easier to record
with audio. e - .
=
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z 45.171}( 7945K \ ) > p
E Use audio
floors, and survives
i Leave yourself a
e ’ ﬂ . ap @ |l|
note on reels!




SOCIAL MEDIA UPDATES
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e Testing of “Reels First”

o [nstagram is making
the Reels the default
home tab, so when you
open the app, Reels
are front and center.
Currently only
available in some
regions.




Watch video on YouTube

Error 153
Video player configuration error
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